" ZZ-ZL sem. 5

DATA 30.09 | 1.10 7.10 8.10 14.10 15.10 | 28.10 | 29.10 | 4.11 511 | 18.11 | 19.11 25.11 26.11

Spec 03A 03A 03A 03A 03A 03A 03A 03A 03A 03A 03A 03A 03A 03A

8.30-9.15 PU FP POK | POK | PiS Mw PM JO PM CSR Merch | CSR | PiS Mw PM

9.20-10.05 (w) (w) (w) (w) L- L-20 (w) J-303 (w) (w) (w) (w) L- L-20 (w)
10.10-10.55 | L-17 P-4 P-4 P-4 | 421 P-4 J-304 P-4 P-4 P-4 P-4 | 421 P-4
11.00-11.45 PU JO POK | Mwl Mw PiS JO FP PM CSR Merch | Merch Mwl PiS Mwl PiS
11.50-12.35 | (¢w) P-4 (Ew) (w) L-20 L- P-4 (w) (Ew) (Ew) (Ew) (w) L-20 L- L-20 L-
12.50-13.35 | L-17 P-14 P-4 P-4 421 | J-303 P-4 P-4 P-4 P-4 P-4 421 421
13.40-14.25 FP PM Mwl | AEF 10 = FP Fp Mwl CSR | AEF JO PiS Mw
14.30-15.15 (w) (Ew) (w) (w) H-13, H-22 | (w) (Ew) W) (w) (Ew) (w) J-303 L- L-20
15.20-16.05 | L-17 P-4 P-4 P-4 ’ P-4 P-4 P-4 P-4 P-4 P-4 J-304 421
16.10-16.55 FP PM PM AEF PM PM AEF POK | AEF PM JO
17.00-17.45 | (¢w) (Ew) (Ew) (Ew) (w) FP(ew) | (W) |[FP@w) | (W) (Ew) (ew) (w) J-303
17.50-18.35 | L-17 P-4 P-4 P-4 L-17 P-4 P-4 P-4 P-4 P-4 P-4 P-4 J-304

DATA 2.12 3.12 16.12 17.12 20.01 21.01 27.01 28.01
Spec 03A 03A 03A 03A 03A 03A 03A 03A Skréty do zastosowanych nazw
8.30-9.15 PU PU Merch | Merch Merch PM Merch PU przedmiotow:

9.20-10.05 (w) (w) (w) (w) (w) (w) (w) (w_
10.10-10.55 | L-17 L-18a P-4 P-4 P-4 P-4 P-4 L-17 AEF - Analiza ekonomiczno-finansowa
11.00-11.45 PU | PU(w)| Merch | Merch | PiS Mw FP AEF JO FP — Finanse przedsigbiorstw
11.50-12.35 | (¢w) | L-18a (Ew) (Ew) L- L-20 (w) (w) J-303 JO —Jezyk obcy o
12.50-13.35 | L-17 | CSR P-4 P-4 | 421 P-4 P-4 | J-304 E.L:i:_ iﬁg;;a(;’g Vﬁﬁzﬁlzﬁﬂla@e
Sggigig M(SC;: h I(DWZ PLIS (Fc?vl\él) Mwl F;_IS ;a AEFl):_(:W) P(S\; Mwl — Marketing w Internecie

' ' L-20 Merch — Merchandising
15.20-16.05 P-4 CSR 421 | P-4 421 | J-303 PM P-4 PM — Plan Marketingowy
16.10-16.55 | Merch | (éw) | PiS JO JO PM (ew) POK POK - Prawo ochrony konsumenta
17.00-17.45 (Ew) P-4 L- p-4 J-303 (Ew) L-17 (Ew) CSR - Corporate Social Responsibility
17.50-18.35 P-4 421 J-303 J-304 P-4 P-4
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